THE SOURCEROR
Building YOUR Brand 2025

PREMIUM CORPORATE /PROMOTIONAL PRODUCTS




I EY) WELCOME TO THE SOURCEROR

Our owner (Merrill Isherwood)'s desire is to help businesses grow by
building their brands.

Supported by our knowledge and expertise, with the quality
promotional/ corporate gifts, workwear, gazebos, banners, flags, and
signage we have sourced, together with our top-notch branding
techniques, and understanding the complexities of the promo industry,
we help them gain greater brand exposure.

The Sourceror is a VAT-registered sole proprietor, established in Sep
2022, initially trading as Merrill's (PTY) Ltd, from Nov 2020.

Offering exceptional customer support, and very competitive pricing, we
work our 'magic', (no sinister inference, just hard work), to ensure you
receive your branded products timeously.

Our strength lies in our tenacity and perseverance, being small enough
to adapt to an ever-changing world, yet fortunate to work with well-
established suppliers who do the importing and warehousing for us.
Partner with us so we can help you and your company

Build YOUR Brand!




TS

THE SOURCEROR

VISION & MISSION

VISION

To help both established and new businesses build
THEIR brands through the use of branded products
which complement their client service offerings.

MISSION

To offer sound, accurate advice, information, and
shared knowledge whilst servicing customer
requirements, ensuring customers are completely
satisfied with our purchases, and that their needs
have been fulfilled, knowing they have been served
in the most efficient, cost-effective manner possible.




6] THE SOURCEROR PRODUCTS

Display Products -
Banners, gazebos, posters, Safety Signs Corporate/
vehicle magnets, estate/+ Country Flags Promotional gifts /
selfie boards, parasols clothing / PPE




TS THE SOURCEROR OTHER

PRODUCTS
Contact us for more info COMMODITIES continued...
Electrical Office Supplies Packaging & Tapes
Electronics Stationery Janitorial /Cleaning Supplies
Gaming PC accessories Bathroom Supplies

Educational Toys Baby & Toddler Toilet Paper + paper towels

Pigeon

Medical Disposables @ Mobile phone accessories
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s) THE SOURCEROR SERVICES

The Sourceror Branding

Building YOUR Brand Guidance & adyvice
Sourcing of quality gifts, clothing,

signage, and reputable suppliers
Sourcing of client-specific products &
supplies

Rate + price negotiationswith suppliers
Deliveries nationwide within South Africa

Digital printing - Direct to product / garment
Heat press

Pad printing

Screen printing

Screen wrap

Embroidery

Debossing

Foiling

Laser engraving

Sublimation applies for each branding area.

Dome stickers Branding quotes: 079 520 4489 /admin@thesourceror.co.za
Vinyl Stickers

Silicone Transfers

Belly bands



gfs)) THE SOURCEROR  THE POWER OF PROMO PRODUCTS

Recipients keep and use 3. 80% of recipients recall the

practical promo products advertiser, ranking them

for 75% longer than less higher than print or

functional (decorative) electronic media. Adding a

items promo product in your
media mix will also build
greater awareness

Prpmo product 8. Promo products build
prizes/giveaways boost loyalty from both

gg:;paigns by at least customers + employees
0

Research provided by the Advertising Specialty Institute ®




i8y THE SOURCEROR THE POWER OF
PROMO PRODUCTS

Research provided by the Advertising Specialty Institute ® 8




i8y THE SOURCEROR THE POWER OF
PROMO PRODUCTS

HEADWEAR WRITING INSTRUMENTS POWER BANKS

56%
20% o consumars woud keep

——— :
of . of consumers who receive
CONSuUMers who receive 1 year or longer! a power bank are more likely
O to do business with the
LA N advertiser who gave it to them!
2 &=&

headwear are more likely
§—&
30% 2,436 52%
of consumers impressions are of consumers
O 3,380 Shvye i oy 51% l I I 870

to do business with
the advertiser who gave
it to them!

more likely to over their lifetime!
impressions are generated do business with 1 year or longer! of consumers would keep impressions are generated by
by headwear over their lifetime! the advertiser who and use a power bank for power banks over their lifetime!
gave it to them! 2 years or longer!

Research provided by the Advertising Specialty Institute ® 9




83 THE SOURCEROR

THE POWER OF
PROMO PRODUCTS

DRINKWARE

()

impressions are generated by
drinkware over their lifetime!
of consumers who |

receive drinkware
are more likely to
do business with
the advertiser who
gave it to them!

63%

of consumers would keep
and use drinkware for

1 year or longer!

31%

of consumers who receive
a memory stick are more

likely to do business with
the advertiser who gave

FLASH DRIVES

851

impressions are generated by

x|/

44%

of consumers would keep and use a
memory stick for 2 years or longer!

Flash Drives over their lifetime!

DESK ACCESSORIES

2,314

are generated by
desk accessories
over their lifetime!

’/[ |\\\

24% 287%

of consumers would
keep and use desk
accessories for 1 year
or longer!

&=&

of consumers who receive
a desk accessory are more
likely to do business with
the advertiser who gave

it to them!

Q—

Research provided by the Advertising Specialty Institute ®




83 THE SOURCEROR

THE POWER OF
PROMO PRODUCTS

with the advertiser who
Qave it 10 them

54%

of consumers would keep
and use an umbrella

for 2 years or longer!

UMBRELLAS

36%

of consumers who receive an
umbrella are more likely to do
business with the advertiser
who gave it to them!

1,760

impressions are generated by
umbrellas over their lifetime!

Whether you're young or just young at heart, it's unanimous:

PROMO IS EVERYONE'S FAVOURITE FORM OF ADVERTISING!
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8 THE SOURCEROR

THE POWER OF
PROMO PRODUCTS

TOP 3 MOST INFLUENTIAL
PROMO PRODUCTS AMONG MEN

1. OUTERWEAR

2. GOLF SHIRTS

WRITING
3. INSTRUMENTS

4

TOP 3 MOST INFLUENTIAL
PROMO PRODUCTS AMONG WOMEN

1. OUTERWEAR

2. BAGS

&

QU 3. DRINKWARE

PROMO PRODUCTS influence behavior and the likelihood of
consumers to do BUSINESS with the ADVERTISER.
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FERCENTAGE OF CONSUMERS MORE LIKELY TO DO BUSINESS WITH THE ADVERTISER THAT GAVE THEM THE PROMO PROCUCT

Research provided by the Advertising Specialty Institute ®
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i8] THE SOURCEROR

CONTACT US

Owner//Founder: Merrill Isherwood

+27 (0)79 520 4489

merrill@thesourceror.co.za

www.thesourceror.co.za
44 Tudor Rose Lodge, 1 Tana Rd, Sunninghill Gardens, JOHANNESBURG, 2157
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